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5 1 % Of Gen Z wants to see imperfect lives.

30% of US Consumers

used baking mix in last month.

65% Of WébSite traffic is female.




The Problem

Betty Crocker is losing its relatability with Gen Z because of its
lack of authentic stories as a majority of this audience feels
better represented by advertising with impertect lives shown.

Big Idea

We want to show that peoples' lives are messy and imperfect,
but baking does not have to be pertect nor complicated.




Big Idea Campaign Story

Baking doesn’t have to be complicated.

Bridget Connors
55
Retired Grandmother

Bethany “Betty” Panadero
23
Young Professional
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The Letty App




@itsamadworld

29 2.8M

Posts Followers

Madeleine Gaultier
American Model & Lifestyle Influencer

Fashionista and Brand Ambassador
www.madeleinegaultier.com
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g Idea Campaign Story

) doesn’t have to be complicated.
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